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WHAT WE ARE BLCOMING
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'Mﬂlenmals"&d 1‘Gen Always on Their Phones!
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Ambulance Fire Police

Chad 18 17

Chile 131 132 133

N | 110,
—

China, The People's Republic of 120 119
122 (traffic accident)

Colombia 119
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Free Must Do Better

-

“The travel retail
business is increasingly
having to battle
INTERNATIONAL to remain relevant

for any traveler

aged below 40.”

“Why duty free must do better”
By Joe Bates — 25 May, 2018
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Amsterdam Airport
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Convenience Works
(even from 3 fights down!)

Over half the business
from customers under 35!
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of Shopping is DIGITAL!

~ The Future

US Internet Users Who Prefer to Shop Digitally vs.
In-Store, by Generation, March 2016

% of respondents

Millennlals
67% 33%
en X
56% 44%
Baby boomers
a41% 59%
pniors
28% 72%
Digitally M In-store

INote: millennials ages 18-34; Gen X ages 35-49; baby boomers ages 50-68;
SBNIONS Gges 69+

Sowrce: Bigcommerce survey in partnersivp with Kelton as cited in
company bog, June 6, 2016

211666 W eMarketer.com
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AirAsia

Mobile App

Available on the A e on
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The company wants to reinvent
what an airlines does, selling
services for your whole trip

W P e =

‘We have rewritten our business model.”
CHRISTOPH MUELLER
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Google meets Travel Retail

09:00- 18:00, 7. June 2018
Google Germany GmbH, ABC Str. 19, 20354 Hamburg




llennials & Younger
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Only 4 airport “look-ups”
1 — Exit car

2 — Check in
3 — Security
4

Restroom
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Duty Free
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68% prefer DIGITAL

airline purchases:

- Seat upgrades

- Baggage Fees

- Inflight Meals

- Inflight Entertainment
- WI-FI

- Duty Free
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Travelling Millennials

77% prefer DIGITAL

airport purchases:
- Parking

- Meals

- Souvenirs

- Reading Material

- Spa Service

Askmen.com — NCR Research
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1g1ta1 Partnershlps Are Everywhere

Uber Examples

Q)

UBER
Teaming with Starbucks & OpenTable Teaming with United Airlines
Diners order rides to & from Restaurants Passengers order rides to & from Airport

: United =
o Airlines ?’%}gﬁ

Tilo's
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Cha nge. Create New Platform TOGETHER

Not as competitors but as PARTNERS
in reaching new consumers digitally

D \VW@

DUTY FREE WORLD COUNCIL
Serving duty free and travel retail worldwids
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Global Dut’y Fr'ée App'

Airport Authority
Airlines
Duty Free Stores

Reach Millennials/iGen on their digital media
Entice with incentives, savings, special deals

Good for business
Good for us ALL!
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¢ None yet globally adopted

¢ All represent positive new approaches

e |llustrate potential of global duty free app
¢ All use today’s Digital Data Analytics

Vs




Win-Win-Win!
rt— Supplier - Retailer
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e Airport Authority Drives Passengers to App for Purchase Incentives
e Suppliers advertise on app and on POP materials

e Cost of customer acquisition = LOW through cooperation

¢ Profits + Better inventory management + Opens more retail space
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Space: = Opportunity
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Massport Opens new Food Court

Creates more
- Theater
- Traveler Experience

- Retail $S$$

If we work together, new Trinity app
can reduce need for on-site inventory
& increase space for new opportunities

Sullivans

CASTLE # ISLAND
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