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THE	AIRPORT	COMMERCIAL	OFFER

W.	Scott	Collier
Vice	President,	Customer	and	Terminal	Services	

Greater	Toronto		Airports	Authority
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To	become	the	best	airport:	
Making	a	difference,	connecting	the	world.

PASSENGERS	
ARE	OUR
PASSION

VISION
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Passengers	are	saying	we	are	
getting	better
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+98%+$4.53
SPE

5	Year	Sales	Performance

DUTY	FREE	SALES

+78%
FOOD	&	BEVERAGE	SALES
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65M
PASSENGERS

$4B
IN	CAPITAL	
INVESTMENT

52K
EMPLOYEES

$1B
NAR
SPE	@$30.00+	

Just	Imagine	2024…
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But...
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Is	the	Concession	Model	Broken?
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ONE	YEAR	LATER
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The	Most	Important	Person	in	the	Room
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Agencies Government	
Partners

AirportRetailers

Air	Carriers

Employees Brands

It’s	not	about	us,	
it’s	about	the	
Customer
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H OW 	 CAN 	 I 	 H E L P ?
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PA S S ENG ER 	 DAY
Labour	Day	2018	gave	away	

12,000+	free	coffee	and	donuts

UB ER 	 EAT S
Launch	December	2018

WH I S K Y 	 L AUNCH
Signature	Wayne	Gretzky	Whisky	
sold	over	100	bottles	in	1	hour

Partnership	Summit	in	Action
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