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Capital vs Labour......
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Thatcher & Reagan
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The evolution of globalisation

1978 1980s 1991
Economic Reaganomics 1989 India’s NngTArA 1997
reforms in and Berlin wall economic Aareement ASEAN

falls liberalisation 9 crisis

China Thatcherism
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Global GDP/capita (1960-2021) Duty Free Sales (1990-2021)
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. Income Gains Widely Shared in Early Postwar
Global 'Ievellng Up' Decades — But Not Since Then

Real family income between 1947 and 2018, as a percentage of 1973 level

180% 95th percentile ,°
PRESS RELEASE | APRIL 1, 2022 160 /
ey e 1
Lifting 800 Million People Out of Poverty - New Report Looks at
o : 100
Lessons from China’s Experience 9 —

BEIJING, April 1, 2022— Over the past 40 years, the number of people in o0

China with incomes below $1.90 per day - the International Poverty Line as 40

defined hy the World Bank to track global extreme poverty- has fallen by 28 NI TIIT TP TT  FTVTTTIT R FETTTTTN FTTSTTTT IOTTITOV VTV Y
close to 800 million. With this, China has contributed close to three-quarters 1950 1960 1970 1980 1990 2000 2010

of the gIObal reduction in the number of people \iving in extreme poverty. At Note: Breaks indicate implementation of a redesigned questionnaire (2013) and an updated
China's current national poverty line, the number of poor fell by 770 million data processing system (2017).

over the same period_ Source: CBPP calculations based on U.S. Census Bureau Data

Around 2020, the middle class will become a majority l
of the global population for the first time ever.

UPPER CLASS

MIDDLE CLASS
LOWER CLASS

7 8 November, 2022 (Sources: WEF, Brookings Institute, NIPA, FT)
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Political & economic tides
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The world in a state of flux?

Fastest Rise in Global Interest Rates
for 30 Years

Britain's Truss deficit
T he Germany'” s selfish energy bail-out
. Are management consultants useful?
ECOHO mlst The many powers of Elon Musk
I

Fri 17 Jun, 2022 - 12:54 PM ET WORLD ECONOMIC OUTLOOK UPDATE JULY 2022 WHAI N [XI" ‘

Aspecia

GLOOMY AND MORE
UNCERTAIN

EEEEEEEEEEEE | JUNE7, 2022

Stagflation Risk Rises Amid Sharp Slowdown in Growth
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Three global megatrends

Middle-class growth Technological progress Climate change
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Trend #1. Growth of the global middle-class

b|II|on
b||||on
b|II|on
1.8
billion
2009 2017 2021 2030

ENE
LN

I 8 November, 2022 (Source: World Bank Global Middle Class Growth Forecasts to 2030) Nestle Good food, Good life



12

Developed or Emerging

Stretched WSS

Pre or Post Millenial

BOOMERS & GEN X

Saving
Planning
Ownership
Certainty

Analogue

MILLENNIALS & GEN Z

Spending |

Instant gratification
Experienées '
Variety

Digital
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Trend #2. Technological Progress
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Trend #2. Technological Development

Web 1.0
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Web 3.0

Meta shares plummet alongside billion-
dollar losses in metaverse division

Latest in a series of difficult quarterly earnings reports forced
Mark Zuckerberg to defend his virtual reality project
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Trend #3. Climate Change he Year, 2019
-2

Earthrise, Apollo IX, 1968 f’

Date: 24 June 2022

Schiphol Flight Restrictions Throttling Air
Connectivity Benefits in the Netherlands

Geneva - The International Air Transport Association (IATA) expressed shock at the
announcement by the government of the Netherlands will cut the number of annual
flights at Schiphol Airport to 440,000 - a 20% cut to Schiphol's potential cap.

“This sudden decision is a shocking blow to aviation, jobs, and the economy of the
Netherlands. It comes on top of a tripling of the passenger tax, and a 37% rise in airport
charges. We are seeing a throttling of air connectivity which has been steadily built up
for 100 years, and supported large parts of the Dutch economy and the aspirations of
millions of Dutch travelers,” said Willie Walsh, IATA's Director General.

NG
Nestle Good food, Good life

8 November, 2022 Sources: NASA, YouTube, Time Magazine, IATA



16

8 November, 2022

(Source : Euromonitor)

TOP 10 GLOBAL CONSUMER TRENDS 2022

BACKUP CLIMATE DIGITAL FINANCIAL » THE GREAT
PLANNERS CHANGERS SENIORS AFICIONADOS LIFE REFRESH

THE METAVERSE PURSUIT OF RURAL SELF-LOVE THE SOCIALISATION
MOVEMENT PRELOVED URBANITES SEEKERS PARADOX
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Food is a key category...
with the highest consumer appeal...

but significantly underexploitec
-
#2 H#1

/
Most purchased category - 58%

(Beauty 48%)

-

Confectionery as % of packaged food
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3 O% Domestic GTR
) Millennials 75% B Confectionery B Non Confectionery
of purchases include Food / J /
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One key opportunity in Travel Retail

18

From

#2Y

Nestle 30%

Food #1

Building the most purchased
category in travel retall

Unleash the potential of food with the
VERSE model
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Value: Coffee and Wellbeing (VMHS) present new growth opportunities

100 Coffee has 1.5X
likelihood to buy

vs. confectionery!

75
Wellbeing is rising
. rapidly as a priority,
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19 8 November, 2022  Sources: T - Opportunities for the Food Categoryin Travel Retail, M1nd-Set 2022, 2 - McKinsey 'Feeling good: The future of the $1.5 trillion wellness market’ Nestle Good food, Good life



Value: Coffee and Wellbeing in execution
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Engagement: digital and physical

Pre-trip

Intrigue/Curiosity

nstagram

#
LIVE YouR gre AK
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Regeneration: to protect, renew and restore
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Execution: Unleashing the potential of food

One “Super” food category
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CONFECTIONERY GLOBAL BRANDS LOCALFOOD
Gifting
Premium / Value e
Up Products SV
Self Treat /
On the Go
Exclusive to Memories
Market / Channel for Me
Sharing
BUILD CORE STRATEGICALLY ADD LEVERAGE SoP
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Chinese character for ‘listening’
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