The Future of Travel Retail is around the
the Corner... and its Omnichannel
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State of the ,Digital Travel Retail World”
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The average American
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Passengers (per leg in billions)

Travel Retail market (in billion USD)
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$540

online
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Planned vs Impulse Purchase
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89% 89% 85% 32% 30%

© 10 | 06.11.18 SOURCE: m1nd-set Research 2018



The dominance of Online search

14% :
39 Search Online / Buy In-Store
0
79 Search Online and In-Store / Buy In-Store
7% Search Online and In-Store / Buy Online

Search In-Store / Buy Online

79% of today‘s purchasing
methods involve Online search

Source: Gartner 2018
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Sales Share per Category
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— Logistics Portal —

The world‘s first and only true end-to-end solution for

Off- & On-Airport Retail Logistics
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6 Jewellery Accesories:3% o
@ Swiss Luxury Watches : 4% e

6 NZ Health & Well Being : 5% & e
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2) Skincare & Cosmetics: 6% o ;

{ff Jewellery : 37%

95% of sales comes

from 6 categories

Fashion: 45%
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