
Cool	Cars	Motor	Company

Premium	Appeal…
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Duty-Free	Value	Equation Captive	Traveler	with	Dwell	Time

§ Online	competition

§ Other	shopping	options

§ 98%	travel	with	phone	- distractions

Data	Rich	Environment Retail	as	Theater

§ Show	domestic	
margins	vs	DF	
margins

§ Hershey	bag
§ ForEx impact

§ Minimal	data	sharing § Limited	selection
§ Millenials less	big	
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Return	on	Equity Return	on	Investment
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The	Tobacco	Category…

…drives	footfall

…communicates	value

…	increases	market	basket

…	is	pursuing	innovation
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Key	Findings

§ Pre-pack	product	ahead	of	travel

§ Tobacco	is	a	planned	purchase

§ Expect	Duty	Free	to	offer	significant	value

§ Want	differentiated	products	&	experiences		from	their	regular	brands

§ Shop	Everywhere!

46.9%

62.1%

54.9%

48.4%

U.S.	Duty	Free	Airport

U.S.	Stores

Home	Country	Duty	Free	Airport

Home	Country	Stores

Source: Marketview Research – Duty Free Online Research; December 2017
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Unique	Offers	
and	packaging	
from	Marlboro

Lower	prices	and	
attention	getting	
Value	Promotions

Visually	Stunning	
merchandising	
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§ Provide	brand	and	quantity	flexibility	to	Adult	Smokers

§ Provide	higher	savings	to	Adult	Smokers

§ Simplification

Tote	(1000) Slim	Tote	Promo	(800) Volume	Savings	Promo
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Heat	not	Burn VaporSmokeless	

Not	yet	available	in	Duty-Free Not	yet	available	in	United	States	Duty-Free Not	yet	available	in	Duty-Free
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Duty	Free	Industry

§ Erosion	of	Structural	Advantages

§ Opportunity	for	improved	

collaboration	across	industry

§ Better	use	of	data	to	improve	

travel-retail	commercial	offers							

Tobacco	Category

§ Strategic	category	

§ Drive	footfall

§ “Halo	Effect”	of	tobacco	value	

proposition

§ Pursuing	Innovation


